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Psychology Experiment
The Future of Positive Social Psychology

Positive Psychology Aims to Build
Resilience

Positive Psychology Encourages Failing
Forward

The Controversy Over Life Coaches
Health Benefits of Positive Psychology

CHAPTER G. Social
Psychology and Money

What Is Behavioral Economics?
Comparative Histories: Economics and
Psychology
The invisible Guiding Hand Theory
Loss Aversion: A Shared Understanding
The Tragedy of Separate Histories
The Boundary Between Rational and
Irrational Behavior
Psychology and the Nobel Prize in
Economics
Psychology Guides the Behavioral
Econoric Model
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How Can | Apply Behavioral Economics to
My Personal Finances?

The Subjective Ownership Effect
The Neural Circuilry of Rewards
The Neural Circuitry of Addiction

Mental Accounting
Fungibility
Payment Coupling: Explaining Credit

Card Behavior

Opportunity Costs

Reference Points Influence Our Decisions
Reference Points and Default Decisions

Human Happiness Requires
Reference Points

CHAPTER H. Social Psychology

and Relationship Viotence

What Does Relationship Violence Look Like?
Two Forms of Relationship Violence
Type 1: Intimate Terrorism
Type 2: Situational Couple Viotence
Insight Into Pefpetrators
The ¥ Model
Pit Buils and Cobras
Insight Into Victims
The Cycle of Violence
Romantic Myths
Cognitive Dissonance and Minimization
Faulty Affective Forecasting
Understanding Male Victims
How Can Survivors Heal and Move Forward?
Escape: From Victims to Survivers
Treatment: Healing and Moving Forward
Narrative Therapy )
Posttraumatic Growth M
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