CONTEMPORARY ISSUES IN ENTREPRENEURSHIP
RESEARCH VOLUME 11

UNIVERSITIES AND
ENTREPRENEURSHIP:
MEETING THE EDUCATIONAL
AND SOCIAL CHALLENGES

EDITED BY
PAUL JONES

Swansea University, UK

NIKOLAOS APOSTOLOPOULOS

Neapolis University Pafos, Cyprus

ALEXANDROS KAKOURIS

University of Peloponnese, Greece

CHRISTOPHER MOON
Middlesex University, UK

VANESSA RATTEN

La Trobe University, Australia

ANDREAS WALMSLEY
Coventry University, UK

emerald
PUBLISHING

United Kingdom - North America - Japan
India - Malaysia - China



CONTENTS

About the Editors
About the Contributors

List of Contributors

Chapter 1 Universities and Entrepreneurship: Meeting the
Educational and Social Challenges

Paul Jones, Nikolaos Apostolopoulos, Alexandros Kakouris,
Christopher Moon, Vanessa Ratten and Andreas Walmsley

PART I: UNIVERSITY AND ENTREPRENEURSHIP
IN MODERN WORED

Chapter 2 Entrepreneurial Education and Emotional
Intelligence: A State of the Art Review
Fotis Kitsios, loannis Sitaridis and Maria Kamariotou

Chapter 3 Entrepreneurial Education in Russian Universities:
Achievements, Reflections and Milestones

Sergei N. Polbitsyn, Aleksei K. Kliuev, Anna P. Bagirova,
Aleksandr A. lashin and Alexandros Kakouris

Chapter 4 The Role of Alumni Clubs in the Universities’
Entrepreneurial Networks: An Inquiry in Italian Universities
Matteo Landoni, Daniela Bolzani and Alessandro Baroncelli

Chapter 5 Entrepreneurship Education in an Era of Digital
Communications

George Papageorgiou, Simona Mihai- Yiannaki, Myria loannou,
Despina Varnava-Marouchou and Stelios Marneros

viii

XVi

13

33

49

65



Vi CONTENTS

PART I1: UNIVERSITY AND ENTREPRENEURIAL
INTENTION

Chapter 6 Effect of Entrepreneurship Training on Students’
Capability of Agency and Entrepreneurship Intention
Lorena del Carmen Alvarez-Castanon and Pilar Arroyo 81

Chapter 7 Entrepreneurship Education and Venture Intention
Anthony Abiodun Eniola and Kelechi Chioma Osigwe 97

Chapter 8 The Influence of the Field of Study and

Entrepreneurship Course in Entrepreneurial Intention Among

University Students

Vivien Szczepanik and Beatriz Casais 117

PART I11: UNIVERSITY, ENTREPRENEURSHIP
EDUCATION AND SOCIAL NORMS

Chapter 9 The Role of Cultural and Social Norms to Create
Entrepreneurship Educational Programmes
Allan Villegas-Mateos, Elda Barron and Linda Elizabeth Ruiz 135

Chapter 10 Effect of Sociodemographic Factors in

Entrepreneurial Orientation and Entrepreneurial Intention in
University Students of Latin American Business Schools

Raquel Chafloque-Cespedes, Aldo Alvarez-Risco, Paula-Viviana
Robayo-Acuha, Carlos-Antonio Gamarra-Chavez,
Gabriel-Mauricio Martinez-Toro and Wagner Vicente-Ramos 151

Chapter 11 The Social Role of the University Today: From

Institutional Prestige to Ethical Positioning

J. Andres Dominguez-Gomez, Hugo Pinto and

Teresa Gonzalez Gomez 167

PART IV: UNIVERSITY, ENTREPRENEURSHIP
EDUCATION AND LEARNING PROCESS

Chapter 12 An Emergent Narrative System to Design
Conducive Educational Experiences
Moritz Philip Recke and Stefano Perna 185

Chapter 13 The Triple Helix: A Case Study of Centurion

University of Technology and Management

Adah-Kole Emmanuel Onjewu, Arun Sukumar,

K. V. D. Prakash and Mohamed Yacine Haddoud 199



Contents

Chapter 14 What Is Distinctive About Thinking Like an
Entrepreneur and How Can We Educate Students To Do It?
Lucy Hatt

Chapter 15 Entrepreneurship Education and Entrepreneurial
Identity: Beyond Stereotypes
Felicity Mendoza, Tracey M. Coule and Andrew Johnston

Chapter 16 How Polish Universities Develop Students’
Entrepreneurial Competencies

Katarzyna Piwowar-Sulej, Izablela Kwil and
Krzysztof Podsiadly

Index

vii

219

237

253

269



