"“I}if‘\ pi:““)
i 1

N\M——st AGEMENT
RESEARTH
| U<LL |

k Easterby-Smith,

[ Adith | Richard Thorpe and
EDITION Paul Jockson

7
®
W

f“«?‘:b
=




About the authors  x

Preface to the fourth edition  xii
Acknowledgements  xiii

About this book  xiv
Companion website  xvii

@ Introducing management and
_/ business research -

Introduction 2

The nature of management and business research 2

What is management? 3

Skills and resources for management and business research 6
Levels and outcomes of management research 10

Is management research distinctive? 12

Conclusion 14

Further reading 15

-9 ) The philosophy of management research 16
: Introduction 17

The philosophical debates 17

Ontology: from realism to nominalism 18

Epistemology: positivism versus social constructionism 21
Linking ontology, epistemology and methodology 25

Strengths and weaknesses of the main traditions 27

Overviews of other philosophies 29

Conclusion 34

Further reading 35

( @ Designing management research - s
Introduction 37 /
Epistemology and researcher engagement 38
Positivist research designs 39
Constructionist research designs 48
Case method and grounded theory 54




Ny,

Q@———————d CONTENTS

Mixed methods 61

Common design dilemmas 65

Contributing to theory 68

Contrasting views on validity and reliability 70
Research design template 70

Conclusion 73

Further reading 74

@ The politics and ethics of management research 75

Introduction 76

Political influences on the research question 77
Politics of access 90

Ethics 95

Utilization of research 97

Conclusion 99

Further reading 100

( @ Reviewing the literature 101

e )
— Introduction 102

What is a literature review and what is its purpose? 102
Preparation for the literature review 103

Elements of literature review 105

Alignment with study context and approach 111
Sources of information 114

Conclusion 123

Further reading 124

6 ) Creating quam@ﬁwe data 125

Methods for qualitative data collection 126

Collecting data through language 127

Collecting data through observation 140

Understanding data through interaction 151

General concerns related to the collection of qualitative methods 157
Conclusion 159

Further reading 160 -

(@ Framing qualitative data et

Introduction 162

Analysing natural language data 162
Content analysis and grounded analysis 163
Computer aided analysis 171

Social network analysis 196

Discourse analysis 198

Narrative analysis 200

Conversation analysis 202



AN

Argument analysis 204

Gaining knowledge through interaction 208
Conclusion 219

Further reading 220

) Creating quantitative data 221

Introduction 222

Sampling design 222

Sources of quantitative data 229
Questionnaire design 238
Conclusion 242

Further reading 243

Summarizing and making inferences from
quantitative data - 244

Introduction 245

Summarizing and describing data 249
Going beyond a sample 259
Conclusion 277

Further reading 277

Multivariate analysis 27s

Introduction 279

Multivariate analysis of measurement models 284
Multivariate analysis of causal models 291
Conclusion 312

Further reading 312

’

Writing management and business research

Introduction 314

The skills of writing 314

The content of reports and dissertations 319
Writing up the literature review 322

Outputs and evaluation 325

Plagiarism 329

Dissemination strategies 332

Conclusion 334 -

Further reading 334

Answers to exercises 336
Glossary 339
Bibliography 348

index 360

313

CONTENTS \m’ﬂw{{:\
)



