
Family Entrepreneurship 
Rethinking the research agenda 

Edited by 
Kathleen Randerson, 
Cristina Bettinelli, 
Giovanna Dossena 
and Alain Fayolle 

ij Routledge 
Taylor & Francis Group 

LONDON AND NEW YORK 



Contents 

List of figures viii 
List of tables ix 
List of appendices x 
List of contributors xi 
Preface xiv 
P R A M O D I T A  S H A R M A  

Introduction: what we know about Family Entrepreneurship 1 
C R I S T I N A  B E T T I N E L L I  A N D  K A T H L E E N  R A N D F . R S O N  

PARTI 
Intersection family business and entrepreneurship 13 

1 Partitioning socioemotional wealth to stitch together the 
effectual family enterprise 14 
S A R A S  S A R A S V A T H Y ,  I S H R A T  A L I ,  J O E R N  B L O C K ,  A N D  

E V A  L U T Z  

2 Corporate Family Entrepreneurship: the seven circumstances 47 
S A L V A T O R E  S C I A S C I A  A N D  C R I S T I N A  B E T T I N E L L I  

3 Social Family Entrepreneurship: social issues and stakeholder 
salience in small- and medium-sized family firms 71 
G I O V A N N A  C A M P O P I A N O ,  A L F R E D O  D E  M A S S I S ,  A N D  

L U C I O  C A S S I A  

4 Internal corporate venturing in multi-generational family 
enterprises: a conceptual model 92 
J U S T I N  B .  C R A I G ,  R O B E R T  G A R R E T T ,  A N D  C L A Y  D I B R E L L  

Conclusion to Part I 107 
G I O V A N N A  D O S S E N A  



vi Contents 

PART II 
Intersection family business and family 109 

5 The process of identity construction in the family business: 
a discursive psychology perspective 
R I C H A R D  T .  H A R R I S O N  A N D  C L A I R E  M .  L E I T C H  

110 

6 Keeping it in the family: financial rewards in family firms 131 
S A R A  C A R T E R  A N D  F R I E D E R 1 K E  W E L T E R  

7 Understanding entrepreneurial behaviors in family firms: does 
the socioemotional wealth model explain differences? 148 
J O N A T H A N  B A U W E R A E R T S  A N D  O L I V I E R  C O L O T  

8 Entrepreneurial family firms: a research note on their qualifying 
characteristics 170 
A N G E L O  R E N O L D I  

Conclusion to Part II 182 
G I O V A N N A  D O S S E N A  

PART III 
Intersection entrepreneurship and family 183 

9 Family context and new venture creation 184 
S H A R O N  M .  D A N E S  

10 The role of networking in the growth process of entrepreneurial 
family firms 212 
S A R A H  D R A K O P O U L O U  D O D D ,  A L I S T A I R  A N D E R S O N  A N D  

S A R A H  J A C K  

11 The impact of domestic drivers and barriers on the 
entrepreneurial start-up decision 239 
R O B  L U B B E R I N K ,  V I N C E N T  B L O K ,  J O H A N  A  C .  V A N  O P H E M ,  

A N D  S . W . F .  O N N O  O M T A  

12 Habitual entrepreneurship and the socioemotional wealth of 
dynastic family enterprise: a synthesis of arguments and 
directions for future research 264 
R O B E R T  V . D . G .  R A N D O L P H ,  J A M E S  V A R D A M A N ,  A N D  

H A N Q I N Q  " C H E V Y "  F A N G  

13 Typology of interactions and data content in qualitative family 
case study research 
C E L I N E  B A R R E D Y  

279 



Conclusion to Part III 
G I O V A N N A  D O S S E N A  

Contents vii 

302 

Final conclusion: what we need to know about Family 
Entrepreneurship 304 
A L A I N  F A Y O L L E  

Index 307 


