Ethnography and the Corporate Encounter

Reflections on Research in and of Corporations

Edited by

Meéelissa Cefkin

Berghahn Books

New York ¢ Oxford



CONTENTS

Ligt of Figures and Tables Vii
Chapter 1 Introduction: Business, Anthropology, and
the Growth of Corporate Ethnography 1
Melissa Cefkin

ENCOUNTERS WITH CORPORATE EPISTEMOLOGIES

Chapter 2 "My Customers are Different!" Identity, Difference,
and the Politicd Economy of Design 41
Donna K. Flynn

DOING ANTHROPOLOGY IN ORGANIZATIONAL CONTEXTS

Chapter 3 Participatory Ethnography at Work: Practicing in
the Puzzle Palaces of a Large, Complex Healthcare
Organization 61
Christopher Darrouzet, Helga Wild, and Susann Wilkinson

Chapter 4  Working in Corporate Jungles. Reflections on
Ethnographic Praxis in Industry 95
Brigitte Jordan with Monique Lambert

REFRACTIONS OF ANTHROPOLOGICAL WAYS
OF BEING AND KNOWING

Chapter 5 Writing on Walls: The Materiality of Socid Memory
in Corporate Research 137
Dawn Nafus and ken anderson

Chapter 6  The Anthropologist as Ontological Choreographer 158
Frangoise Brun-Cottan



vi | CONTENTS

CULTURE AND CORPORATE EPISTEMOLOGIES

Chapter 7 Emergent Culture, Slippery Culture:
Conflicting Conceptualizations of Culture
in Commercial Ethnography
Martin Ortlieb

ANOTHER LOOK: COMMENTARIES FROM
CORPORATE RESEARCH AND THE ACADEMY

Chapter 8 Insider Trading: Engaging and Valuing
Corporate Ethnography
Jeanette Blomberg

Chapter 9  Emergent Forms of Life in Corporate Arenas

Michad M. ]. Fischer
List of Contributors

Index

213

227

239

242



