
ETHICS IN THE 
ANTHROPOLOGY OF 
BUSINESS 

Explorations in Theory, Practice, and 
Pedagogy 

Edited by Timothy de Waal Malefyt and 
Robert \. Morais 

JJ Routledge 

^ Taylor & Francis Group 

NEW YORK AND LONDON 



CONTENTS 

Notes on Contributors vii 
Acknowledgments x 

1 Introduction: Capitalism,Work, and Ethics 1 
Timothy de Waal Malefyt and Robert J. Morais 

2 Redesigning Anthropology's Ethical Principles to Align with 
Anthropological Practice 23 
Elizabeth K. Briody and Tracy Meeiwarth Pester 

3 Such Bitter Business: Reconciling Ethical Domains in Practice 44 
John F. Sherry; Jr. 

4 The Ethics of the Profession of Business Anthropology 54 
Allen W. Batteau and Bradley J. Trainor 

5 Ethical Challenges and Considerations in Global Networked 
Organizations 70 
Julia C. Gluesing 

6 Owning It: Evolving Ethics in Design and Design Research 87 
Christine Miller 



vl Contents 

7 Advertising Anthropology Ethics 104 
Timothy de Waal Malejyt and Robert J. Morais 

8 Ethical Ambiguities in a Design Anthropology Class 119 
Jo Aiken, Victoria Schlieder, and Christina Wasson 

9 Reflections on Refocusing Business Education: 
A Human-centered Approach 139 
Daum Lerman 

Index 152 


