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Shops, Services, Flagship Stores

182 Deutsche Post AG, The Branches

Deutsche Post Bauen GmbH, 2001

188 ESPRIT, ESPRIT Store

SchwitzkeS Partner, 2004

192 Issey Miyake, Tribeca Issey Miyake

Frank O. Gehry Associates, GTects: Gordon Kipping, 2001

198 Louis Vuitton Malletier, Flagship Stores

Jun Aoki & Associates, Aurelio Clementi, Peter Marino,

Architecture Department of Louis Vuitton, 2002/2004

208 DaimlerChrysler AG, BIC Wörth Plant, Exhibition Stand Motor Show Geneva

Kurz und Partner Architekten, 2004/2005
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Rainer Köberl and Astrid Tschapeller, 2001

220 Prada, Prada Epicenter

OMA Office for Metropolitan Architecture: Rem Koolhaas, Ole Scheeren, 2001/2004

228 Raab Karcher, Flagship Store

Franken Architekten, 2005

234 WMF Aktiengesellschaft, Communication Centre

HPP Laage und Partner, Atelier Prof. Rudolf Schricker, 2002
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smart planning department,
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