IETI fiitssafa IBM

0 uemgo

m (£

Imm

e|=3 [m
ml

s3) M



Brief Contents

Preface to the fourth edition
Acknowledgements

Guided tour

Prologue: entrepreneurship in the modern world

Part 1 The entrepreneur as an individual
1 The nature of entrepreneurship
2 Types of entrepreneur
3 The entrepreneurial personality
4 Entrepreneurship, cognition and decision making
5 Taking the entrepreneurial option

Part 2 The entrepreneur in the macroeconomic environment
6 The economic function of the entrepreneur
7 Entrepreneurship and economic development
8 Not-for-profit and public entrepreneurship
9 Success, stakeholders and social responsibility

Part 3 The entrepreneurial process and new venture creation
10 The entrepreneurial process
11 The nature of business opportunity
12 Resources in the entrepreneurial venture
13 The entrepreneurial venture and the entrepreneurial organisation
14 Intrapreneurship
15 The changing role of the entrepreneur in
the consolidated organisation

Part 4 Choosing a direction

16 Entrepreneurial vision

17 The entrepreneurial mission

18 The strategy for the venture

19 The business plan: an entrepreneurial tool

20 Gaining financial support: issues and approaches

Part 5 Initiating and developing the new venture

21 The strategic window: identifying and analysing the gap for the
new business »

22 Seeing the window: scanning for opportunity *

23 Locating and measuring the window: positioning the new venture

24 Opening the window: gaining commitment

XXiV
XXVii
XXiX
XXXi

34
50
71

94

121
123
159
180
192

219
221

235
255
273
293

304

319
321

334
349
374
398

427

429
441

458
475



519

ol >

25 Closing the window: sustaining competitiveness

26 The dimensions of business growth
27 Consolidating the venture
28 Making your contribution: researching entrepreneurship

Index

493

514
554
566

586



