Handbook of Research
Methods on Social
Entrepreneurship

Edited by

Richard G. Seymour

Senior Lecturer, Programme Director, Innovation and
Enterprise and Co-Director, Innovation and Entrepreneurship
Research Group, The University of Sydney Business School,
Sydney, Australia

Edward Elgar
Cheltenham, UK ¢ Northampton, MA, USA



Contents &2

List of contributors vii
Acknowledgements ix
Introduction by Richard G. Seymour X

PART1 CURIOSITY
1 Understanding the social in social entrepreneurship 3
Richard G. Seymour
2 Researching social entrepreneurship 26
Richard G. Seymour
PARTII POSTURE
3 Listening to na;rratives 51
Chris Steyaert and Michel Bachmann

4 Participating in research 79
Mathew Tasker, Linda Westberg and Richard G. Seymour

5 Bounding research settings 106
K. Kumar and Jarrod Ormiston
PARTIII GATHERING
6 Discourse analysis ' 127
Fanny Salignac

7 Social network analysis 150
Cynthia Webster and Jennifer Ruskin

8 Surveys and data sets 170
Steven D’ Alessandro and Hume Winzar

9 Drawing and verifying conclusions 218
Richard G. Seymour



vi  Handbook of research methods on social entrepreneurship
PARTIV VOICE

10 The challenge for researchers 231
Aaron F. McKenny, Jeremy C. Short and G. Tyge Payne

Index 251



