
MARKETING
THAT

WORKS
How Entrepreneurial Marketing Can Add
Sustainable Value to Any Sized Company

Leonard M. Lodish • Howard L. Morgan •
Shellye Archambeau

MHOCHSCHULE
• LIECHTENSTEIN

Bibliothek

UL Wharton School Publishing



CONTENTS

ABOUT THE AUTHORS xi

ACKNOWLEDGMENTS xiii

INTRODUCTION 1

CHAPTER 1 MARKETING-DRIVEN STRATEGY TO MAKE
EXTRAORDINARY MONEY 11

CHAPTER 2 GENERATING, SCREENING, AND DEVELOPING
IDEAS 35

CHAPTER 3 ENTREPRENEURIAL PRICING—AN OFTEN-
MISUSED WAY TO GARNER EXTRAORDINARY
PROFITS 59

CHAPTER 4 DISTRIBUTION/CHANNEL DECISIONS TO
SOLIDIFY SUSTAINABLE COMPETITIVE
ADVANTAGE 87

CHAPTER 5 PRODUCT LAUNCH TO MAXIMIZE
PRODUCT/SERVICE LIFETIME
PROFITABILITY 131

CHAPTER 6 ENTREPRENEURIAL ADVERTISING THAT
WORKS—VAGUELY RIGHT OR PRECISELY
WRONG? 145



MARKETING THAT WORKS

CHAPTER 7 HOW TO LEVERAGE PUBLIC RELATIONS FOR MAXIMUM
VALUE 179

CHAPTER 8 SALES MANAGEMENT TO ADD VALUE 191

CHAPTER 9 MARKETING-ENABLED SALES 221

CHAPTER 10 ENTREPRENEURIAL PROMOTION AND VIRAL MARKETING
TO MAXIMIZE SUSTAINABLE PROFITABILITY 239

CHAPTER 11 MARKETING RESOURCE DEPLOYMENT AND
ALLOCATION—THE ALLOC SOFTWARE 253

CHAPTER 12 ENTREPRENEURIAL MARKETING FOR HIRING, GROWING,
AND RETAINING EMPLOYEES 273

CHAPTER 13 MARKETING FOR FINANCING ACTIVITIES 281

CHAPTER 14 BUILDING STRONG BRANDS AND STRONG
COMPANIES 295

INDEX 309


